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Holiday in Rome 
Is the First Prize 
In Store Contest 


“Gidget Goes To 
Rome” can win considerable department 
store support—and teen-age attention— 
via a store-sponsored contest whose first 


Showmen playing 


prize is a trip to Rome, for the national 
teenage winner and her parent or guard- 
ian. Store must agree to sponsor the con- 
test, and the picture, in its advertising 
along with credits to Alitalia and other 
cooperating agencies, such as the hotel in 
Rome at which the national contest win- 
ner will stay. 


All leading department stores in the 
country have been contacted on this pro- 
motion, which has been promised to some 
one store exclusively in each city. For 
the name of the store in your city agree- 
ing to cooperate—or the names of the 
stores contacted—write direct to: 


Exploitation Department 
Columbia Pictures Corp. 
711 5th Avenue, N. Y. 22, N. Y. 


_ 


- 


GIDGET GOES 
TO ROME 


MINIATURE TABLOID 
NEWSPAPERS 


$4.50 PER THOUSAND 
MIN. ORDER 2,000 


You can imprint locally or we will imprint for 


you at the cost of $10.00 for any quantity 


Order Direct From: 
HARRY K. McWILLIAMS 
P.O. Box 1987, Springfield, Mass. 


Check or Money Order must accompany 
order. All shipments made freight collect. 


Fa nds 


Seventeen’s “Gidget Style Promotion 
Ties-In Nation’s Teen-Wear Stores! 


“Gidget Goes To Rome” touches off one of the most important fashion promotions 
ever developed for a motion picture, keyed to a three-page fashion lay-out in the 
August issue of seventeen Magazine. 


The Seventeen Magazine—“Gidget Goes To Rome” promotion involves the following 


merchandising possibilities that may prove valuable to showmen: 


© Fashion shows, window displays and other merchandising routines 


in stores across the country. 


e Four leading manufacturers of junior fashion and sportswear. 


Jane Irwill (Wool Knitwear ) 
1407 Broadway, New York, N. Y. 


Pacemaker (Peter Pan Dresses) 


1400 Broadway, New York, N. Y. 


Peter Pan Foundations 


389 Fifth Ave., New York, N.Y. 


Pantsmaker (Pants & Tops) 
1407 Broadway, New York, N. Y. 


Get copies of the August issue of Seventeen Magazine and then contact local merchants 


with stills and picture credits for window and counter displays, co-op advertising and 
teen fashion shows. 


ee By Cgar” MERE PACTUASEN. 
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Rome, Too! 


Ancient Roman culture, history, architecture and art 
figure importantly in modern affairs. Emphasize the 
Roman locale of "Gidget Goes To Rome" via special 
exhibits, with stills and screen credits, on Roman 
literature, art, history, etc. 


© Borrow ancient Roman art and sculpture collection 
for local museum for a lobby display. 


e Get an authority to lecture on modern Rome. 


e Set up contest, inspired by "Gidget Goes To 
Rome," and worked with a cooperating news- 
paper, on what teenagers consider the greatest 
glories of that city. Guest tickets to winners. 


e Go after locally-written columns on Roman con- 
tributions to modern fashion, architecture, law. 


‘Gidget’ Look-Alike 


Via newspaper, TV or photographic contest, find 
the girl in your town who most resembles Cindy 
Carol, or several girls. The winner can and should 
be used for publicity purposes. She might also serve 
as a "Hollywood press agent'' on the picture, 
supplying movie editors with stories and photos, 
visiting disc jockeys as well as radio/TV promotion 
people. A promoted supply of makeup, a course 
in dancing or modeling at local schools, etc., would 
make appropriate prizes. The winner should be guest 
of honor on opening night of "Gidget Goes To 
Rome." 


Alitalia Airlines 


"Gidget Goes To Rome" via Alitalia Airlines in 
the film itself. Work with local offices of the com- 
pany, and travel agencies, in window displays, co-op 
advertising, etc. In addition, go after stores handling 
other travel’ items—travel wear, luggage, ac- 
cessories, etc. 


TTY VV Ve 
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Get the Teens! 


The teen-agers in town go for Gidget, and they'll 
go for "Gidget Goes To Rome." Important, of 
course, is the music—radio and TV, and music stores 
—what with James Darren singing two enchanting 
new tunes: "'Gegetta" and "Big Italian Moon." Also 
important is the planting of material, publicity as 
well as art, wherever youngsters congregate. In addi- 
tion, work the following: 


®@ Make your engagement an important one, for 
teen-agers! You can do it with a ''Gidget" 
Beauty Contest, on stage ... a "Gidget" 
Fashion Show ... special High School Nights, 
etc. 


Invite school editors, and make sure publica- 
tions receive sufficient publicity and art ma- 
terial. 


Set up radio/TV forums—parents and teen-ag- 
ers, or teacher and students—on the subjects 
of "steady dating," ‘crushes,’ etc., with 
"Gidget Goes To Rome" and your playdate 
credited, 


If your play date for "Gidget Goes To Rome" 
is during the Summer months, take advantage 
of the summer resorts, beaches, hotels and 
other vacation places which run weekly dances 
gor guests and visitors. The same can hold 
true for the winter skiing resorts. Offer prizes 
—in the name of "Gidget" or in the name of 
Cindy Carol—for the best teen-age dancing 
couples. 


Locally-print numbered date cards, one color 
for boys, one color for girls, and distribute 
widely. Cards offer guest admissions to those 
couples who match up their numbers, along 
with full picture and playdate credits. 


Work with camera shop and newspaper editor 
on an amateur photography contest—"' 'Gid- 
gets' (Teenage Girls) in Action'' — with 
guest admission and promoted merchandise 
prizes. Or, worked by theatre, judging of 
posted entries might be done in lobby by 
“Gidget Goes To Rome" opening night 
audiences. 


Work with soda shop on a ''Gidget Gasser" 
soda or sundae, or similar fancifully-named 
ice cream concoction, with store plugging 
the dish and the picture. 
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29 Valuable Camera and Flash Units 
Are Prizes in ‘Gidget? Sweepstakes 


Twenty-five—25!—Miranda Cameras and Ultrablitz Monojet Electronic Flash units, 
valued at $169.95 and $74.95 respectively, are prizes in a national sweepstakes based 


on scenes from “Gidget Goes To Rome.”’ 


Special entry mat and 30” x 40” contest posters (see 


“rough”’?) may be obtained 


FREE by filling in and mailing the coupon printed below. Here’s all you have to do: 


e Set up the contest to run during your 
of “Gidget Goes To 


Rome,” but start your promotion at 


engagement 


least a week in advance. 


e Try to develop some outside sponsor- 
ship and promotional help from news- 
papers, radio or television station with 
entry blanks available in all camera 
departments and photographic supply 
shops in your territory. These stores 
will be supplied with special point-ef- 
sale material on the sweepstakes by the 
distributors of Miranda Camera. 


¢ Get the free lobby contest poster and 
mat for printing entry blanks. In the 
event you do not print entry blanks, 
use plain 3” x 5” index cards on which 
patrons can write their names and ad- 
dresses. Remember, there can be no 
real or implied charge for entry 
blanks, and distribution should be as 
extensive as possible. 


e Print as many entry blanks as you 
estimate you will need. If you are 
working with an outside sponsor, get 
them to print the entry blanks with 
their promotional copy on the back. 
They should bear the printing cost and 


Miranda Cameras 
Promotion 


ahh bt 


Joby Baker plays a camera enthusi- 
ast in “Gidget Goes To Rome,” an 
American traveler abroad who con- 
stantly is using his Miranda Camera 
and Ultrablitz Monojet Flash. Shown 
above is a “rough” of the advertise- 
ment, showing Baker and Cindy 
Carol as Gidget, Miranda is placing 
in such magazines as U. S. Camera, 
Popular Photography, Modern Pho- 
tography, etc. Go after local camera 
shops and department stores for pro- 
motional co-operation, including a 
local amateur photography contest 
for promoted prizes. 


Pat ll i ll ll ll lll! 
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GET YOUR | FREE ENTRY BLANKS 


THEATRE NAME 


Free 30 x 40 (‘Rough’) 


should handle extra distribution of the 
sweepstakes entry blanks away from 
the theatre. 


Display the contest poster as soon as 
possible. Keep it on display until you 
stop accepting entries. 


Provide a container, completely clesed 
except for a slot large enough for the 
depositing of completed entry blanks. 
The box should be identified: “Official 
Entry Box—‘Gidget Goes To Rome’ 
National Sweepstakes.” 


If you do set up outside sponsorship, 
the sponsor should promote the con- 
test in publicity, advertising, ete., and 
you, in return, should credit your pro- 
motional partner in all your efforts 
and on all your contest promotion ma- 
terial. 1f you need them, request addi- 
tional posters for your sponsors. 


When your contest is closed, package 
all your entries securely and mail them 

o: “Gidget Goes To Rome’’ National 
Sweepstakes, Columbia Pictures Corp., 


711 Fifth Ave., New York 22, N. Y. 


The winners, chosen at a drawing con- 
ducted by a board of impartial judges, 
winners will be notified by mail. 


oe 


‘Gidget’ Board 


Use the “Gidget” name as initial letters for a series 
of selling phrases, in a display that belongs in the 
advance lobby, and out-front during your engage- 
ment. Add stills and full credits. Copy on the display 
might read: 


Gorgeous Girls! 

Irresistibly Romantic! 

Delightfully Intriguing! 

Gaiety Galore! 

Enchanting Music! 

Teen-agers Delight! 

Put Them All Together They Spell 
“GIDGET GOES TO ROME” 


Sweepstakes 
Rules 


. Print clearly your full name and complete address 


in the space provided on the free entry blank 
or a reasonable facsimile thereof. 


. Deposit the completed entry blank in the 


official container in the lobby of the theatre 
conducting the contest within the date limits 
specified by the theatre. Entries will be sent by 
"Gidget Goes To 
Rome" National Sweepstakes, Columbia Pic- 
tures Corporation, 711 Fifth Avenue, New York 
ya ae ae 


the theatre manager to: 


. Entrance into the contest is absolutely free and 


no conditions of purchase or payment of any 
kind are imposed upon the entrants. 


. You may enter the contest as often as you like, 


but only one prize will be awarded to any one 
individual or family. 


. Anyone living in the United States or its pos- 


sessions may enter the contest except em- 
ployees of Columbia Pictures Corporation or 
of Miranda Camera, theatres conducting the 
contest, cooperating sponsors, their advertising 
agencies or families of such employees, except 
residents of Nebraska, Connecticut, Florida, 
Wisconsin or any other state or locality where 
a sweepstakes is taxed, prohibited or otherwise 
contrary to law. This contest is subject to ap- 
plicable Federal, state and local laws and regu- 
lations. 


. Winners will be chosen at a random drawing by 


a board of impartial judges. 


. No theatre will be permitted to accept an entry 


blank after January 31, 1964 and winners will be 
notified by mail on or before April 30, 1964. 


. Name of winners may be obtained by any en- 


"Gidget Goes To Rome" 
National Sweepstakes, Columbia Pictures Cor- 
poration, 71! Fifth Avenue, New York 22, N.Y., 


and enclosing a self-addressed, stamped en- 


trant by writing to: 


velope. Requests for winners’ names must be 
postmarked before February |, 1964. 


. All entries become the property of Columbia 


Pictures Corporation to use as it sees fit and 
none will be returned. 


. Any tax or liability on prize will be the sole 


responsibility of prizewinner. 


Exploitation Department 
Columbia Pictures Corporation 
711 Fifth Avenue, New York 22, N. Y. 


Gentlemen: 


Please send me my FREE mat for printing entry cards for 


5 era ae free 30'' x 40'' Contest Posters. 


Rome" National Sweepstakes and 


| plan to run the contest from 


My playdate for ''Gidget Goes To Rome" is 


Theatre 
Address 


"Gidget Goes To 
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Peep Box 


For the young and the old, the city of Rome has a 
romantic and exciting attraction. James Darren and 
Cindy Carol cover all of the glamorous spots in 
that colorful city, and there is a neat collection of 
stills to prove it. Take advantage of the title to set 
up a key-hole peep box in your lobby as an 
advance display. Use a line like: ''See Romantic 


Rome With 'Gidget' — See "Gidget Goes To 


5 Lee 
Vee ay §e ant 
a ‘ pags ours and soft # 


The Book 


Bantam Books is publishing "Gidget Goes To Rome," by Frederick. 
Kohner, with full picture credits and a cover photo of lovely Cindy 
Carol. The Curtis Circulation Company distributes Bantam Books; 
work closely with Curtis Circulation and Bantam representatives 
in your territory on mutually-beneficial promotions. 


@ Make up a book mark, using a 
one-column pressbook ad and "Read 
the Book, See the Movie" copy. On 
reverse side imprint theatre and 
playdate copy. 


@ Provide stills and posters for win- 
dow and in-store displays and use in 
conjunction with full credits. 


e@ Give away copies of the paperback 
edition to first people on line opening 
day. 


@ Obtain copies of paperback book 
for delivery to editors, dise jockeys 
and as prizes. 


@ Street bally, with front and back 
covers of the book enlarged, carried 
through town. 


@ Display book in lobby booth. 


@ Post pages from the book with 
ribbons leading to appropriate stills 
from the picture. 


@ Provide the distributor with wrap- 
arounds plugging your engagement 
of the picture, to be attached to all 
copies in town. 


@ Rubberstamp your message on sep- 
arated pages of the book for a unique 
street handout. 


'G e ' * 
idget’ Music 
Colpix Records has released its recording of James 
Darren's two songs from "Gidget Goes To Rome," 
"Gegetta" and "Big Italian Moon," music and 

lyrics by George David Weiss and Al Kasha. The rn MERRY BRSLER PRODUCTION 
sheet music is published by the Gower Music Corp. 
With Darren a teen-agers’ favorite, the romantic 


new songs are an open invitation for full scale 
cooperation: 


GEGETTA 


Datnat." @ Use the recordings for disc jockey plugs. 


© Set up special music store windows, with stills 
and credits, using the records and sheet music: 
try to arrange for co-op advertising, package 
stuffers, counter cards, etc. 


Tourist Office 
The Italian State Tourist Office, via its various 
branch representatives throughout the United States, 
will give full cooperation to "Gidget Goes To 
Rome" showmen. Discuss window displays and other 
assistance with the branch in your territory. 


@ Play the music from the film over your thea- 
tre loudspeaker. 


@ Be sure of special stickers on every juke box Spechcuter m delMlEIZ A 
in town. COLOR! covsraanose py BAKERADON PORTER*GEFF DONE 


rH Screenplay by Ruth Brooks Flippen, Katherine & Dale Eunso 

@ Get the sheet music into the hands of local Story by Ruth Brooks Flippe 
i i i > Based on characters created by FREDERICK KOHNE 

radio and night spot entertainers. a Produced by JERRY BRESLER- Directed by PAUL WENDKO! 


Song sheet is shown at right. 


Selling Aids 


Accessories 


Theatre Featurette e Six Sheet 
A special 4!/>-minute color featurette—telling the story of "Gidget 
Goes To Rome," showing the Eternal City and highlighting scenes e Three Sheet 


during production there, is available free for local theatre use .. . 
Order your print direct from your Exchange. 


e One Sheet 


Television Featurette 


A 16mm black-and-white version of the Theatre Featurette described e Window Card 
above is available for local television use. 
Order your print from: e Insert Card 
Exploitation Department 
Columbia Pictures Corp. 

711 Fifth Avenue New York 22, N. Y. ©22x28A 
Transcriptions: A variety of spot announcements, all 22 & 28 B 
open end for local commentator to add theatre credits. Avail- ; 
able on a single disc. Order through your Columbia exchange; @ Slide 


transcription will be mailed from New York. 


@ Eight 11 x 14's 


TV Trailers: A wide variety, all perfect for your TV cam- 
paign, with space for local announcer to add theatre and play- 


date information. Each has a final frame for superimposed e Trailer 
visual credits, if desired. Order direct from: Exploitation Dept., “ea 
Columbia Pictures Corp., 711 5th Ave., New York 22, N. Y. e Utility Mat 


Telops: Information about telops, style and prices, may be & 40 xX 60, 24 X 60, 24 X 82 
obtained by writing direct to QQ Title Card Co., 247 W. 46th 


Street, New York 36, N. Y. e Still Sets 


Displays: 9’ x 12’ Flag: single face, $60.00; double face: 
$110. Badge: 40c; Streamer: 17’ long, $16.50 each; Valance: 
$1.65 per running foot; minimum length, 10-foot. 2 pennant 
string; 30’ long, $3.50. Bumper strip: $1.00 each, minimum 
order 15. Order from National Flag Co., 43 West 21 Street, 
New York 10, N. Y. 


(20 horizontals, 5 uprights, 
pressbook set, art set) 


ACCESSORIES AVAILABLE 
AT YOUR EXCHANGE 


Page || 


(Mat 2A; Still No. 76) James Darren and newcomer Cindy Carol 
have a lovers’ quarrel in the new Jerry Bresler production, "Gidget 
Goes To Rome,'' the Columbia Pictures release in Eastman Color. 
Miss Carol plays Gidget, the exuberant teenager who finds Rome 
is a great place for romance. Jessie Royce Landis, Cesare Danova 
and Danielle de Metz also star in "Gidget Goes To Rome,"’ and 
Joby Baker, Don Porter and Jeff Donnell co-star. 


dames Darren 


The romantic locations may 


change, and the girls named 
Gidtet Duty were sce Theatre 
audiences definitely seem to 


want James Darren as Gidget’s 
harassed boy friend. Darren, a 
teen-age recording favorite, cur- 
rently stars with newcomer 
Cindy Carol in the Jerry Bresler 
production, “Gidget Goes To 
Rome,” filmed in color for Co- 
lumbia Pictures release. 
“Gidget Goes to Rome” is the 
third of the popular “Gidget” 
comedies. The first, simply called 
“Gidget,” had Darren romancing 
Sandra Dee in the title role; the 
scene was Malibu Beach. The 
second, “Gidget Goes Hawaiian,” 
saw Darren pursuing Deborah 
Walley as Gidget, in that island 
paradise. Now, “Gidget Goes To 
Rome,” with Cindy Carol as the 
girl, and Darren still in pursuit. 
Nor are his “Gidget” appear- 
ances Darren’s only roles. He 
figured importantly ia “Diamond 
Head” as George Chakiris’ 
younger brother, and he was one 
of the stars of “The Guns of 
Navarone,” to cite two of his 
more recent screen appearances. 
As a recording artist for Colpix 
Records, Darren has had several 
discs and albums in the hit cate- 
gory; in “Gidget Goes To Rome,” 
he sings two new numbers, “Ge- 
getta” and “Big Italian Moon.” 
Also starred in “Gidget Goes 
To Rome” are Jessie Royce Lan- 
dis, Cesare Danova and Danielle 
de Metz. Joby Baker, Don Porter 
and Jeff Donnell co-star. The 
film was produced by Jerry Bres- 
ler and directed by Paul Wendkos 
from a screenplay by Ruth 
Brooks Flippen and Katherine 
and Dale Eunson. Ruth Brooks 
Flippen penned the original 
story, based on the characters 
created by Frederick Kohner. 


She Can Talk! 


Lovely young Danielle de 
Metz, one of the co-stars of the 
Jerry Bresler production, ‘“Gid- 
get Goes To Rome,” which stars 
James Darren and introduces 
Cindy Carol in the title role at 
the Theatre in color, 
doubled as interpreter for actors 
and technicians during the film- 
ing of the Columbia release. 
Born in Paris of Italian and 
Swedish descent, the multi-lin- 
gual Miss de Metz is fluent in 
French, Italian, Swedish, Span- 
ish and English. She also under- 
stands and speaks some Greek. 


Gains Daughter 


Don Porter, who was co- 
starred on the popular Ann 
Sothern television show, makes 
his debut in the popular Gidget 
series of romantic comedies re- 
leased by Columbia Pictures, 
playing the irrespressible teen- 
ager’s father in “Gidget Goes To 
Rome,” new Jerry Bresler pro- 
chictionvat. ther. 2... so Theatre. 
Jeff Donnell, as Gidget’s mother, 
played the same role in “Gidget 
Goes Hawaiian.” James Darren 
is again seen as Gidget’s harried 
boy friend and the new color film 
introduces Cindy Carol as Gidget. 


The ‘Gidget’ Name 


In case you didn’t know, the 
name ‘Gidget’ — the nickname 
which is a household word in 
many an American home—has a 
definite and logical meaning, as 
explained in the new Jerry Bres- 
ler production, “Gidget Goes To 
Rome,” now at the 
Theatre in color, starring James 
Darren and introducing Cindy 
Carol in the title role. 

‘Gidget’ derives from the 
words “girl” and “midget,” and 
is used as a term of endearment 
to describe the diminutive size, 
infectious warmth, personality 
and charm that could be any 
teenage girl—or “Gidget.”’ Miss 
Carol embodies all the vitality 
of “Gidget” in this newest of 
Columbia Pictures’ ‘Gidget’ mov- 
ies—’Gidget Goes To Rome.” 


The Friendly Type 


Joby Baker, who appeared as 
James Darren’s college friend in 
both “Gidget” and “Gidget Goes 
Hawaiian,” returns to that role 
in the new Jerry Bresler produc- 
tion, “Gidget Goes To Rome,” at 
the Theatre in color. 
The new Columbia release intro- 
duces Cindy Carol as Gidget. 


General Advance 


A new “Gidget,” the third, 
comes to the Theatre 
screen On ........ in the Jerry 
Bresler production, “Gidget Goes 
to Rome.” Previously played by 
Sandra Dee and Deborah Walley 
in “Gidget” and “Gidget Goes 
Hawaiian,” respectively, the ex- 
uberant teen-ager now is played 
by lovely Cindy Carol, winner of 
a nationwide talent search which 
enlisted support from news- 
papers, radio and television sta- 
tions, school dramatic groups 
and theatres. 

According to Hollywood re- 
port, Miss Carol is a superb 
“Gidget.” Hollywood also reports 
that “Gidget Goes to Rome” is 
superb motion picture entertain- 
ment. 

The new Columbia release, in 
Eastman Color, is said to take 
full advantage of its scene. All 
Rome itself, its streets and 
piazzas, museums, hotels, ca- 
thedrals and historic ruins, pro- 
vide the background for “Gidget 
Goes to Rome,” and Roman so- 
ciety—with a satiric bow or two 
in the direction of both “La 
Dolce Vita” and Italian film- 
making in general—contributes 
to the delightful and _ heart- 
warming comedy. 

“Gidget Goes to Rome” puts 
the delightful teen-ager, and her 
friends, on a Roman holiday re- 
plete with romantic adventures 
and hectic misunderstandings, to 
the point where the American 
embassy and the Italian gendar- 
merie—with an assist from some 
husky U. S. Army M.P.’s—are 
called in. Their job is to straight- 
en out the mess Gidget gets her- 
self into, and to get the girl out 
of Rome before she makes ruins 
of the ruins. 

James Darren is starred in 
“Gidget Goes to Rome” as her 
harassed fiancee; in the course 
of the film, the popular teen-age 
recording favorite sing's two new 
songs: “Gegetta” and “Big Itali- 
an Moon.” Also starred are Jes- 
sie Royce Landis, Cesare Danova 
and Danielle de Metz; Joby Bak- 
er, Don Porter and Jeff Donnell 
co-star. 

“Gidget Goes to Rome” was 
produced by Jerry Bresler and 
directed by Paul Wendkos from 
the screenplay by Ruth Brooks 
Flippen and Katherine and Dale 
Eunson. Ruth Brooks Flippen 
penned the story, based on char- 
acters created by Frederick Koh- 
ner. 


(Mat IA, Still No. 39) Cindy 
Carol as Gidget and James 
Darren as her harried boy friend 
are shown above in a scene from 
"Gidget Goes To Rome," new 
Jerry Bresler production in East- 
man Color for Columbia release. 


Opening Notice 


Jerry Bresler’s production of 
“Gidget Goes To Rome,” a Co- 
lumbia Pictures release _ star- 
ring James Darren and introduc- 
ing Cindy Carol in the title role, 
ODES 2. nies sc at the 
Theatre. The Eastman Color 
comedy also stars Jessie Royce 
Landis, Cesare Danova and 
Danielle de Metz and co-stars 
Joby Baker, Don Porter and Jeff 
Donnell. The screenplay was 
written by Ruth Brooks Flippen 
and Katherine and Dale Eunson 
from the original story by Ruth 
Brooks Flippen, based on char- 
acters created by Frederick 
Kohner. Paul Wendkos directed 
the new romantic comedy. 


Darren Sings Two 


James Darren, who stars in 
the Jerry Bresler production, 
“Gidget. Goes To Rome,” now at 
the Theatre in Color, 
sings two new tunes in the Co- 
lumbia release. The songs are 
“Gegetta”’ and “Big Italian 
Moon,” both with music and 
lyrics by George David Weiss 
and Al Kasha. Cindy Carol plays 
Gidget, the teenager. 


PE a ie ie ak 


Credits 


Screenplay by Ruth Brooks Flippen and Katherine and 
Dale Eunson, from the original story by Ruth Brooks 
Flippen; Based upon the characters created by Fred- 
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erick Kohner; Directed by Paul Wendkos; Assistant 
directors, Tony Brandt and Milton Feldman; Directors 
of Photography, Enzo Barboni and Robert J. Bronner, 
A.S.C.; Art Directors, Antonio Sarzi-Braga and Robert 
Peterson; Set Decorator, Ferdinando Ruffo; Film Editor, 
William A. Lyon, A.C.E.; Production Manager, Mara 
Blasetti; Costume Designer, Pat Barto; Make-up Super- 
vision, Mel Berns, S.M.A.; Make-up Artist, Serafina 
Calef; Hairdresser, Amalia Paoletti; Sound Super- 
visor, Cyril Collick; Vocal Arrangements, Stu Phillips; 
Music by Johnny Williams; Songs, ""Gegetta" and "Big 
Italian Moon," lyrics and music by George David Weiss 
and Al Kasha; Clothes for Jessie Royce Landis and 
Gidget's Special Outfit by Sorelle Fontana; Aunt 
Albertina's wigs by Aldo-Italwig-Rome; Produced by 
Jerry Bresler. A Jerry Bresler Production. A Columbia 
Pictures Release in Eastman Color by Pathe. 


Story 


(Not For Publication) "Gidget Goes To Rome" on a 
vacation with two girl friends, her boyfriend Jeff and 
his side-kick Clay. Gidget meets her father's wartime 
friend, Paolo Cellini, a famous Italian journalist who 
has been asked by her father to keep a paternal eye 
on her, but she gives Cellini's attentions her own 
private interpretation—a romantic one. Cellini shows 
Gidget everything in Rome, from the fabulous Foun- 
tains of Trevi to the romantic Via Veneto—and high 
society—while Jeff tries frantically to keep up with 
her. She gets herself into one predicament after an- 
other, with the bedevilled Cellini bailing her out of 
every mischievous misadventure. Jeff finally faces 
Gidget with the information that Cellini not only is 
a married man but her father's good friend who was 
assigned the unhappy chore of escorting her around 
Rome—nothing else. Jeff and Gidget and their com- 
panions leave for America, happier and somewhat 
older for their Roman holiday. But then, so is Rome. 


ALAALA4AAA AAA A de lee dd ll lh tlt chinchilla ho ncn thn ddan. 


Cindy Carol 


There’s a new Gidget at the 
ittcdsl eats Theatre, a girl named 
Cindy Carol. In “Gidget Goes To 
Rome,” third of the popular 
series, Miss Carol plays the ef- 
fervescent, starry-eyed teen-ager 
portrayed in previous “Gidget” 
successes by Sandra Dee, in 
“Gidget,” and Deborah Walley, 
in “Gidget Goes Hawaiian.” She 
is, according to producer Jerry 
Bresler, ideally suited to the role. 

A recent high school graduate, 
Cindy is a pretty 18-year-old who 
was a high school cheerleader 
and prominent in other school 
activities. Hollywood agrees she 
possesses the sparkle and excite- 
ment that has helped make “Gid- 
get” virtually a household word, 
synonymous in many parts of the 
world with the phrase “typical 
American teen-ager.” 

Cindy originally had planned 
to be a teacher, but she was side- 
tracked at a comparatively early 
age when she visited her older 
brother while he was trying out 
for a role in the television series, 
“Medic.” He got the job, and 
Cindy was given a part, too. This 
started the 10-year-old girl on 
an acting career in television; 
she has appeared in almost every 
series produced in Hollywood. 

James Darren stars in “Gidget 
Goes To Rome” as the girl’s har- 
ried boy friend, a role he played 
in the earlier “Gidget” films as 
well. Also starred in “Gidget 
Goes To Rome” are Jessie Royce 
Landis, Cesare Danova and Dan- 
ielle de Metz; Joby Baker, Don 
Porter and Jeff Donnell are co- 
starred. 

The new Columbia release, in 
color, was produced by Jerry 
Bresler and directed by Paul 
Wendkos from a screenplay by 
Ruth Brooks Flippen and Kath- 
erine and Dale Eunson. Ruth 
Brooks Flippen penned the origi- 
nal story, based on characters 
created by Frederick Kohner. 


Review 


“Gidget Goes to Rome,” new- 
est in the popular Columbia Pic- 
tures romantic comedy series, 
opened ...... atthe ../. 57. Thea- 
tre to the delight of an audience 
thoroughly alive to the sparkling 
hilarity of its predecessor films: 
“Gidget” and “Gidget Goes 
Hawaiian.” Clearly, as “Gidget” 
goes, so goes the nation’s movie- 
goers. 

“Gidget Goes to Rome” is per- 
fect entertainment. This can be 
attributed, in part, to the spark- 
ling story and _ breathtaking 
beauty of its locale, rendered 
the more so in glowing color, 
and it can be attributed in part 
to the grace with which James 
Darren for a third time roman- 
tically pursues and is happily 
bewildered by his teen-age girl 
friend, the Gidget of the title. 
But a large measure of the audi- 
ence appeal to be found in “Gid- 
get Goes to Rome” may be at- 
tributed to the infectious charm 
and vitality of the girl who plays 
the role, one Cindy Carol. Miss 
Carol was chosen for the part 
after a long talent hunt; produc- 
er Jerry Bresler clearly knew 
what he was up to. 

In “Gidget Goes to Rome,” 
the girl takes off with a passel 
of her friends, and her fiance, for 
a summer holiday in that fam- 
ous city. With the help of Cesare 
Danova, playing an Italian so- 
phisticate who is asked by Gid- 
get’s father to keep an eye on 
the girl, Gidget crashes Roman 
society. With the help of the 
Italian police, and the American 
embassy, she finally is persuaded 
out of Rome after a series of 
happy misadventures which 
stem, in major part, from her 
own enthusiasm for life. 

Also starred in “Gidget Goes 
to Rome” are Jessie Royce Lan- 
dis and Danielle de Metz; Jody 
Baker, Don Porter and Jeff Don- 
nell are co-starred. In the course 
of the film, Darren sings two 
new songs, “Gegetta” and “Big 
Italian Moon.” 

Ruth Brooks Flippen and 
Katherine and Dale Eunson 
wrote the screenplay. The story 
of “Gidget Goes to Rome” was 
written by Ruth Brooks Flippen, 
based on the characters created 
by Frederick Kohner. Jerry Bres- 
ler produced and Paul Wendkos 
directed. 
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